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WWPSA - SuperZoo and the Garden Industry

Dear Member / Exhibitor / Attendee:

As many of you now know, beginning in 2004 WWPSA will co-locate SuperZoo with
two garden industry shows. We thought you might like to know the thought process
behind these decisions.

WWPSA is aware that many of our exhibitors and members are continually looking to
find new markets and customers for their products and services and our attendees are
looking for new products to help them differentiate themselves from their competitors.
Knowing these facts, our Board and staff began researching how we could bring more
buyers and exhibitors to our events. Since our traditional pet channels have been
shrinking in recent years due to consolidation and other economic factors, we looked to
other industries. The garden industry seemed like a natural fit with so many garden
centers already carrying pet products and more joining the ranks every year.

Trade show co-location is taking place in every industry because it makes good business
sense to co-locate with an existing successful show and share their buyers. As stated in
the Trade Show Executive Magazine (July/August 2003), “Exhibitors and attendees are
facing even tighter time and budget constraints now which limit the number of shows
they can participate in each year. In growing numbers, show organizers are looking at
the co-location of shows as a solution.”

We were fortunate enough to find two outstanding garden shows with which to partner.
First in 2004 with the Western Expo in Las Vegas (over 8,000 buyers) and then
beginning in 2005 with the Southern Nursery Association in Atlanta (over 12,000
buyers). These are two of the top garden industry shows in the US.

It is our hope and belief that SuperZoo will enjoy the benefits of at least 25% of their
buyers visiting and buying from our members and exhibitors bringing you between 2,000
and 4,000 new potential buyers for your products. In addition, their 400 exhibitors will
offer our attendees new products to help them differentiate themselves from their
competition. When two shows can join forces and benefit both shows’ exhibitors and
attendees, it is a huge benefit to the entire industry.

WWPSA, its Board and staff, understand the importance of these trade shows in bringing
your product to market and in finding new products for your businesses. We will
continue to explore ways we can help you obtain the results you desire.

We are confident that co-locating with these two fine partners will reap considerable
benefits to our exhibitors, attendees and our industry at large.

Sincerely,
WWPSA
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